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15 years. 195 countries. 330 000 Customers.
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Email marketing. 
What are the opinions?
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Email marketing. 
What are the facts?
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2.5 billions email accounts globally

Radicatti Group, 2014
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55% companies generate at least 10% of revenue thru  
email marketing

Econsultancy «Email Marketing Census», 2014
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25.4% less consumers remove commercial email than 
in 2010-2014

Forrester Research «North American Technographics Survey», 2014
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The potential is there. 
But it’s not easier for you.



WORLD’S EASIEST EMAIL MARKETING. @maciej_ossowski



WORLD’S EASIEST EMAIL MARKETING.

Engagement vs time

@maciej_ossowski



WORLD’S EASIEST EMAIL MARKETING.

Slow acquisition
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Churn: 10-30% a year
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Solution?
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Permission Email Marketing (2003) 

Very good = not good enough
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Think about trends. 
Don’t think about siloes.
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Inbound Marketing, Blogs,  
m-commerce, Facebook commerce, 

RTB, Marketing Automation, 
Geotargeting, Segmentation, Lead 

nurturing, … 
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1. Content Email Marketing
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80% marketers includes email marketing in their content 
marketing strategy

CMI «B2B Content Marketing Research», 2014

@maciej_ossowski



WORLD’S EASIEST EMAIL MARKETING. @maciej_ossowski



WORLD’S EASIEST EMAIL MARKETING.

Subscribers Lifecycle
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Evergreen content
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Autoresponders
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Education
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2. Personalization 2015
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Hello, Mark
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3. Deliverability 2015
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Return Path «Gmail Tabs Analysis», 2014
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4. Go Mobile
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IDC & Facebook «Always Connected», Sierpień 2013
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Campaign Monitor «Email interaction across mobile and desktop», 2014
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Responsive Design
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5. Big data
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Thank you!

Mac Ossowski 
mac@getresponse.com 

http://pl.linkedin.com/in/maciejossowski

www.getresponse.com
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