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No progess without a change.
How brands transform email marketing in 20157
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VVord's =asiest Emall Marketing

350,000 happy customers in 182 countries, engaging more than 1 billion subscribers every month.
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= 3%  Emai Creator

Now anyone can create beautiful emails
that look great on any device.
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Autoresponders

Turn leads into customers with smarter
automated follow-up.
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= Landing_Pages
. e “You don't miss out Create, publish and host beautiful,
— ' ' high-converting landing pages - in minutes.

LA OFF

Vacation season is coming, so make sure N '
‘ S aved snippets 4 7 IVe u p pO rt
Social media o

you don't miss out on a trip to the tropics!

¢ Pravious step tor Plain Toxt (@) LI Vot step Our friendly & helpful experts are standing
by 24/7 to help you with anything you need.

99% Email Deliverability

Get better delivery rates, fewer bounces

Try GetReSpOnse = FREE fOr 30 dayS and stronger results.

View pricing_plans
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15 years. 195 countries. 330 000 Customers.
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—Mmall marketing.
VWhat are the opinions’?



'Emaill is dead’ claims Facebook
founder Mark Zuckerberg as he
launches '‘Google Gmail killer
messaging service

By DANIEL BATES and SEAN POULTER F THE DAILY MAIL
UPDATED: 18:05 GMT, 16 November 2010

Facebook is to launch its own email service, its founder said last night.

®

View comments

In a long-awaited announcement, Mark Zuckerberg unveiled his website’'s new
messaging system and hailed the death of email as we know it.

The 26-year-old said it would go the way of the letter because it was too slow and too
formal.

In its place he showcased Facebook’s own version which integrates all web and text-
based communications.

The service, perceived as a direct rival to Google's Gmail, marks a new front in the
ongoing and increasingly bitter battle between Facebook and Google to gain the loyalty
of users.
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The Next Big Thing You Missed: Email’'s About to Die, Argues Facebook Co-Founder

THE NEXT BIG THING YOU i
@ MINSED: EMAIL'S ABOUT TO DIE, Pt 7
v P ARGUESN FACEBOOR CO- water

shortage.
FOUNDER
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—Mmall marketing.
VWhat are the facts’/



“In which of the following ways do you keep in touch with brands that you like
or that you purchase from regularly?”

| visit their website | 1 45%

| go into the physical location (e.g.. pa o
store, shop, or branch office) &

| receive the brand's emails |

| am a member of their loyalty/rewards program ' | 24%

| visit their Facebook page or become
a Facebook fan of the brand ©

| subscribe to the brand's postal mailing list = 12%

| use the brand’s mobile app ' |

| visit the brand's online community - 10%

| visit or follow the brand on another s o

social site (e.g., Google+ or Instagram) =

| visit their Twitter page or follow g 6%
the brand on Twitter =2 270

| subscribe to the brand's SMS or MMS list | 5%
Base: 4,529 US online adults (ages 18+)

Source: Forrester's North American Consumer Technographics® Customer Life Cycle Survey 1, 2014
113002 Source: Forrester Research, Inc. Unauthorized reproduction or distribution prohibited.
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2.0 DIlloNs emall accounts globally

Radicatti Group, 2014
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O0% companies generate at least 10% of revenue thru
emall marketing

Econsultancy «Email Marketing Census», 2014
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V5 A9% less consumers remove commercial email than
N 2070-2074

Forrester Research «North American Technographics Survey», 2014
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1 he potential Is there.
Sut It's Not easier for you.



— -

WORLD'S EASIEST EMAIL MARKETING. @macie]_0SSOWSK| & GetResponse




—Ngagement vs time

Overall Click Rates Since Subscription Date Click Rates by Industry
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Slow acquisition

Which best describes how your EMAIL LIST SIZE is changing?

Email list is Email list is Email list size not Email list is Email list is

growing rapidly  growing slowly changing shrinking slowly shrinking rapidly
2 Email List Growth Survey, N=251
Ncend 3 Ascend2 and Research Partners, Published Jan 2015

O
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Churn: 10-30% a year
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Solution”



'‘Good enough' stopped being good
enough a long time ago. so why not
be great?

— Seth Godin —

AZ QUOTES
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Permission Emall Marketing (2003)
Very good = not good enougn
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1 NiNK anout trenas.
Don't think apout siloes.




noound Marketing, Blogs,
m-commerce, —aceDO0OK COMMErce,
~ | B, Marketing Automation,
Geotargeting, Segmentation, L.ead
NUrturng, ...
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1. Content Email Marketing



SU% marketers includes email marketing in their content
marketing strategy

CMI «B2B Content Marketing Research», 2014
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Subscribers Lifecycle

What happened to my old follow-ups?

Time-based autoresponders

Show autoresponders in campaign: hot_mallorca

Great promo! Need some ideas? 20% OFF !

% Day 0
% Destination...

Welcome to the wor...

E

- 128 ) e

Make it happen

Don't miss Try it now

\o” GetResponse
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Autoresponders
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Welcome to Saks Fifth Avenue.
Lot's got botter acquainted...

ENJOY

10% OFF
YOUR NEXT
ONLINE »
PURCHASERM Il -

Use Code WL1SQ1WBMNTZ

v

Plus, receive FREE SHIPPING+
EVERY DAY, EVERY ORDER.
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YOU'RE OFFICIALLY

N THE LOOP

Saks.com transforms your
shopping experience:

VIDEO VIEWS
show how a look fits & drapes.

RATE & REVIEW
Decause overy opinion matters.

CUSTOMER Q&A
Iets you ask someone who already owns it,

360° PRODUCT VIEWS
front, back, inside & out.

EOITION

for fashion’s who, what & why.

SAVE FOR LATER
if you love it, but can't decide.

ONLINE CHAT
answers questions on the spot.

o«
Watch your email for mof(
reasons to love us...

. EDITION
P

000 <

welcome 10

Saka.com is here 247 | View 0 2 e Brosas

SAKS FIFTH AVENUE

Ge! soclal @#saks Follow Us Everywhere

@ INSTAGRAM

P

An insideor's viow in1o the worlg
of lyxury from the Soks lens.

PINTEREST

Discover the Iotes! trends ond
find siyle inspirotion on our
Curated boords.

TUMBLR

500 why shoe love is trye Iove
on our dedicated designer
footweor hub.

TWITTER
Leading the conversotion on
style from Fitth Avenuve

SAKSPOV
Reporting daily on the 24/7
worla of foshion from O sortorio)

point of view

PLUS...
Chock us out on Facebook Wanelo,

Gooqle+ & download our app

7
G

ki
/it

e

Let's get
better

acquainted.

Tell us what you love
& want to seo.

GET STARTED

EDITION

Get Started | Shop our Modie S8e oo view In 3 Yied Browser
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Education

Here's a little taste of things to come in the next parts of the Academy:

Congratulations on unlocking

the door to email marketing profits!

Building a list of responsive email subscribers

Dear Friend, Creating HTML emails that sell (your BONUS: expert whitepaper)

Mastering autoresponders to increase sales
You're on a great path to boost your sales with Your free trial ends in:
GetResponse! Email marketing is an excellent way g 3

to drive visitors to your website and generate new ]
and repeat sales. In fact, every dollar you invest

into an email marketing campaign can return a
forty dollar profit (DMA study, 2011).
Over the next 30 days we'll do our best to help you DAYS

tap into these profits by sending you relevant,
useful tips on how to be successful with email

Get started in less than 5 minutes.

Choosing the right call to action for your emails
Using opens and clicks to optimize campaigns
7 ways to avoid the spam folder

Driving repeat sales

C000000EC

Getting extra 234 customers at zero cost

Stay tuned for some practical
email marketing knowledge!

GetResponse is an intuitive email marketing tool that does not require
any HTML skills or technical knowledge to run stunning email marketing

campaigns. Just log in to your account now and you will be sending your
first newsletter in less than 5 minutes.

Need a hand? O Watch the tutorial @ Read the manual

Login to your account now

Coming up tomorrow:
Building a list of subscribers that want to buy your products.
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2. rPersonalization 2015



—ello, Mark
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Linked T3

See who discovered you on LinkedIn this week

6 Profile Views » 2 Endorsements »

® 6 Profile Views

Rafal Brian Ambrose Jerry Kweku
Kochanowicz Vice President of BEDU-ADDO

Senior Consultant at Sales at 3seventy Chief Executive
BSC Marketing Officer at Standard...

2 Endorsements

Tomasz Stanislawski and Piotr Pajdzinski endorsed you

" - for:

View all »
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3. Deliveranility 2015




Updates
Shoehop, Blitz Air




Engagement Level Inbox Placement Rate Inbox Placement Rate

Read Rate
Before Rollout

Read Rate
After Rollout

Before Rollout After Rollout
High 97.18% 97.11%
(11% of total users) (-0.07%)
Medium 92.10% 93.49%
(88% of total users) (+1.51%)
Low 88.09% 94.80%
(1% of total users) (+6.80%)

58.64%

10.55%

2.19%

59.88%
(+2.11%)

9.81%
(-8.30%)

0.42%
(-80.82%)

Return Path «Gmail Tabs Analysis», 2014
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Gmaill, Inbox Is a fresh start that goes
beyond email to help you get back to

what matters.

See how It works pelow

cel your
new INDOoX.

Built on everything we learned from

V4R 500

Inbox *

Photos from our trip
Lindsay Carter
Hey! Here are some highlights from our trip...

Purchases 2new
Amazon.com, Mod Grrl

Urbanears Headphones
Expected by 11/22/14

<" Track péckage

make reservations at Taro Sushi,
Flatbush Avenue, Brooklyn, NY

W Call | 1 Open

—
10008

- 5 =
Inbox ka

Photos from our trip
Lindsay Carter
Hey! Here are some highlights from...

"r\ «/
b e

Purchases 2 new
Amazon.com, Mod Grrl

Urbanears Headphones

q Expected by 11/22/14

z «® Track package

make reservations at Taro’s S‘
Flatbush Avenue, Brooklyn, NY

* o a0 ()

00 resOrvatons at Taro Suahs Flatbush Asecue, Brockiyn, NV
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Renata Washington & Yesterday

Re: Renovations awards banquet planning
Hi Gail, I'm available Tuesday and Wednesday afternoon next week. Feel...

Herb Medway & Yesterday

Re: Welcome to our newest team member: Paul Clemmons!
Great to “meet” you, Paul. We're happy to have you with us. Cheers,

Pierre Dumont &) Yesterday

Re: Welcome to our newest team member: Paul Clemmons!
Hey Paul, Welcome! | heard great things about your internship with Mike....

Kristin MacGyver &) Yesterday

Re: Welcome to our newest team member: Paul Clemmons!
Hi Paul, Welcome to the team! Looking forward to working with you!

Lukas Geiger

Power Renovations account?
Hi Nancy, Do we manage the Power Renovations account as part of the ...

Yesterday

Jim Lendler .

next steps on the proposal

w t
Gail (and Nancy) — Here are the actions | took from our last me £heits

Gail Chao

Renovations awards banquet planning
Hi team, Renovations wants to throw an awards banquet for s¢

EOW close-out scrum
11:00 am - 1:30 pm

/am 8am 9am

FRI 19

O

YESTERDAY ()

10:00 am - 11:30 am
Chair: Nancy Smith

Chair: Nancy Smith

&00€9

T b K4

B

i I I -

(© Reply Reply Al Forward Share to Blog

Yesterday

Re: Welcome to our newest team member: Paul Clemmons!

Pierre Dumont to Kristin MacGyver, me, Gail Chao, Paul Clemmons, Herb Medway, Amadou Alain, Mike Motler, Rita Ferrar Show More

Hey Paul,

Welcome! I heard great things about your internship with Mike. You'll be a great asset to the team.

Sincerely,

Pierre

----- Kristin MacGyver/Greenwell wrote: -----
To: Gail Chao/Greenwell@Greenwell
From: Kristin MacGyver/Greenwell
Date: 09/18/2014 11:47AM
well@Greenwell, Nancy Smith/Greenwell@Greenwell, Herb
well, Pierre Dumont/Greenwell@Greenwell, Amadou Alain/Greenwell@Greenwell,
eenwell, Rita Ferrar/Greenwell@Greenwell
our newest team member: Paul Clemmons!

2pm 3pm 4pm opm 6pm




L% GetResponse

4. Go Mobille




MOST POPULAR AGTIVITIES ON SMARTPHONES

1 EMAIL 18%
WEB BROWSING - [3%
FACEBOOK 1%
MAPS/DIRECTIONS h4%

GAMES b0%

GENERAL SEARCH 3%

-~ B -2 - BN - -

] SHARE/POST PHOTOS > o3%
§ LOCAL SEARCH 46%
§ READ NEWS, SPORTS ANV

0 watcHTVWVIDEO 3]%

IDC & Facebook «Always Connected», Sierpien 2013

WORLD’S EASIEST EMAIL MARKETING. @maciej_0SSOWSKI & GetResponse



OPENS BY ENVIRONMENT PER QUARTER: Q1'11-Q1'14

100 - . .

o | e B e S e BN B N e mmm 1

. o
70
60
50
QO
30
20
10
0

Q11 Q11 Q1 Qa1 Q12 Q2 Q312 Qa2 Qriz Q13 Q3 Q1'14

* Mobile ¢ Webmail * Desktop

Campaign Monitor «Email interaction across mobile and desktop», 2014
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Responsive Design

Message 600px 5| _~— ~ @e eg Background v Test message ~ d)

Basic blocks

o

Serenity

SPA & WELLNESS

oA '/ iy L § 3 #v w 13 )
y i '/"ffr Y
gl - “ .’"*5\

NAM LIBERO TEMPORE, CUM
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. . 1 D
thetralnlln9com My Account | Can't see this? - gtflr";ggd

your fust stop for tran tickets

Best Fare Finder | Live Departures I Ticket Alert | Hotels | Eurostar

on Easter fares

)
Book now J et ¢49

\» &

-

Best fares for Easter

There's great savings to be made on train tickets this Easter. If you're heading home or away for the
long weekend now's the time to book 10 save up to 43%+ on average.

Birmingham New Birmingham New Birmingham New Birmingham New
Street to Street to Street to Street to

Milton Keynes Central London Euston London Euston Nottingham

£3.50 © £6.00 © £6.00 © £6.20 ©

Hotel from £39% © Hotel from £30% © Hotel from £30% © Hotel from £35¢ ©
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Your numbers for March

(o] O Yo

2,104 3:11:30 28.5

Calories Hours Kilometers

Czeéé Michal,
Widzimy, ze marzec byt dla Ciebie udany pod wzgledem aktywnoséci sportowej.

Dobrze mie¢ znajomych na Endomondo, to motywuje. Moze juz znasz innych uzytkownikéw
Endomondo, tylko jeszcze nie masz ich w gronie znajomych.

Tak trzymaj w kwiecien.

Uwolnij swoje endorfiny!
Twoje Endomondo

Tak uptynat marzec
Godziny rejestrowane tygodniowo

24Fedb 3IMar 10OMar 17Mar 24 Mar 31 Mar
2Mar 9SMer 16Mar 23Mar 30 Mar 6 Apr

WORLD’S EASIEST EMAIL MARKETING. @maciej_0SSOWSKI & GetResponse




RENT THE RUNWAY

.. Fanertan On t oma s [ A Ny
s

nt-wersary!

e By, Vo -

appy ke

e e

W e amlirg 0 s pou 8 gy et er sy Ty Seen ore
ol e your Nl rerds anC we et 10 Colelx e Dy ey

yOu B el ot

Pleane e promo code »
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Kindie Books ike "ReWork: Change the Way You Work Forever” Cvtmtms s -5
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~erfect [Iming
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Don't get buried. Land at the top of their inbox.
PERFECT TIMING OFF ‘ PERFECT TIMING ON
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Thank you!
www.getresponse.com

Mac Ossowskil

mac@getresponse.com
http://pl.linkedin.com/In/maciejosSowsKi
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