Product Demand Management
a adqjt sonAebjif opba e(dyeAapnba abej rpn3dC

-

- |

\ . /
P\
P
&7

Oé3onr Y eda

ere(dydbe { qoAed
Fr RpoCedr e bq(dpnf Y

10/ 06 Dentsu Aegis Network



Y Qa o b 3Mmentfu Aegis Network Russia

a ar e (
110 23k+ 45k
Lt de AD t bdeosjonrybgl bsdbgda AyyAspdbég

a nbddrr

MEDIA & DIGITAL BRAND OUT OF HOME SPECIALIST
1 2 COMMUNICATIONS PLATFORMS

. _ i Posterscope <255 Amolif
A e q D j b ¢ CARAT ISObar Russia P
1 100+ Ad ©clock —amnet

t bde o} DF penrsusmart (Prospect.

deni


http://portal.aemedia.ru/agencyOne.aspx?id=301
http://portal.aemedia.ru/agencyOne.aspx?id=301

yEeQq os6qj ddAgeqnr q
40

¢ debg¢qy

3% bd bEefq3 bd bydbeee j o f ¥ |

20 + 20

Z} afr ob ¢ nNARs ANEDd:

OR Df &

9 11

0dnqj gdeb¢g adj sef o
dodefr ANer ddIf

20

dodefr ANer dqdb¢g




ITt dAdr ddr y A

) Ay 93 ¥ A

el -
24K

yEec Ac Qb ATY | ¢

[er] £3%
8.1k

ONoecbhbdbhb¢ pbA fRAQoQ

i)
S &

\\\Q

1 :?rff
15 Product
>

ON 1 3Dbj



P QladodAer vy deEDEADFY yei

andspnrfry apsde(npr Y

=
@ <
Ybéd@bj oydd nAsqQRAG A3 ¥ yer odA
addbdabanbddg b deb3nbddg
0bonyse qual@rdds 6 Qd d ¢ A L edrasediddA de Ao
t dAEregobddg Lbybebddgp bddg

z¢gdboANdoBbhe(dgqdDb¢
Smallthings problem solving

ady Ed ebeb3xb, Qqder Ed 0(Q

YQérj rady¥ yer dod AQIANYB8fY RAyAR3t Y

4



ITt ¥ dD

Momanyiicta, 3anonHuTe Tabnniy A8 OLEHKM SKOHOMUYECKOTO 3ddeKTa NpoekTa A/19 KOMMaHWUM

AOjrodY yerdder Y

JefrpDbYydr ¥ o

MapameTp

13> dp¥ Y

Onwucanme

3HayeHune

\=4 ~
ﬂDJ'IH‘-IEC?’Eb HYEeNOBEK, KOTOPbIE 3aHATHI B NpoUecCe

Bpema, 3aTpauMBaemMmoe Ha NpoLeaypy O4HMM Ye/IOBEKOM B MECAL, 40
aBTOMAaTH3aLIMK

A Excelbased

Bpems, 3aTpaynBaemoe Ha NPOLEAYPY OJHWUM Ye/T0BEKOM B MECAL,
nocne aBToMaTM3aLuM

[MNepcnekTyBbl qanbﬂeﬁmem MCNONb30BaHKWA [BEpDHTHDC’I’b

cryoXe4oka pfiienuns B cneayrowem roay)

A edosaddsodp pbd

be doyA

BosmomHoCTb MﬂCI.IJTaﬁHpDBaHHFI Ha OpPYTrHMe akTHEBbI]

CcAdp(donfr q o

cbhqydb ¢

CoTpyAHWKM, YbM 3313494 aBTOMATU3IMPYHOTCA

AnNdddApb g
oefr ber dqd

@\\

OMIMaHKWA

AYANyboe(

Otgen

D f
c ooadAer b
cQYdr o3 b¢g

SaKagHMK

p g o

Pabo4aa rpynna

OLI.EHHEI MNpoeKkTa:

1850,3148




VvVEeAddg ogcrebgdpnfry odrery

PROGRAMMATIC

/£

PERFORMANCE

A

DATA

( ] e do} jC[&Db‘QD)JFF
NATIVE ADS A.l.
MOBILE FRAMEWORKS

] bde QFp b/d d ¥
MEASURABLE KQS y e r q D d C}AM}EAlGN ROI
FLEXIBLE BUDGETS EFFECTIVENESS

\/ 6



|l cbj oy dBgle\dec 9 EAN

R

<>

0dge MO+ ¥ 0dqe N+

ady, 3db ebeqgnpnhb
RAAAdd¢gNqdEodn b

@ @ @\ R 0

Eddd ebdbdr orfre b ¢ Apth
stanondGrsﬁﬁm

AR

¥

ED

agor

0dge MKs ¥

)

26bj aydA

> P P

0dqe MNr ¥

1
== ——

<

-
=
>—
-
S<

——---r--
‘“——_—_—4—

) begyb ¢
oebdyd o
g o0o6bjoy
e(oonbddg

0 =2

ybdbeda dedélndesxnd sdodeMeqonb bdasedddr AJdg ocAgregohb

c qROc ¢r c b ¢ d® e Praducion

gbRabgonbddg SOANANybéEéADD ¥
aANd3>dAErebgégApfr e qQj ebgdnhb

o ®

O o
il W e}

D ™






.“

ydob¢dpvfi{ee @
leqj bdqdAgerqd
rogdondAecy, O006cb¥
w cQYdr n3IAa y Ao ARZ
- djf ey Aa ¥ bJ3ec AP
Opnj adqdefr ANeg-n d\wy f IGPM w
[ c?ctl)Gq{df\r;legm Aopdd. b, O s o viMB
} ey j DD tGrl-u@dZer' d dzo j dzf)@ g jzC O | .
. ; 1 sMlsOdzso € O, L Od3d d&zO,
daqqi ndqédgqeqdabde o+ ¢ Bls;dz;fr]dyslstGJ qdq Ud AR bHOd, daf ] Bt ABRYIMB 1) 16 ] L
[ Odgdzr | 5 HBMIskzY{ dets Bz #ZT= dzIs Ot
f lotsd dats L dats o3z te;?lsq’dzc;lzo@lslz,
s Ofls s BAD GO & Is t6 ' Emdzsedwds d ISJCIZF‘JQAV i OQdzts o € §
8‘% OkHdbst TV Campaign
CCS g A
) _ ) EE dasL g Odedzr § Y& 1546k ]2 f‘;éf&q? b%/%elﬂfé%’qu 5
6ddedj bgAp+ d b TRPs/Reachs &zs€ 5o ttd 2Isd des B0 Ols O _ I
obds QFeQpr ¢ HdW L OH Odzdg” o r o roddep@¥doeAnr ek
. i d&ier T Ok qlsmgqq@gdzdz § & digodzddglsiéc bodrafr RAef ¢ yAQD
Ledj bddAgeyqQd U4 dzd - feshdislstel toj ¢ ZOdBd 2 BwsS 5o yddedar gAor q ¢ B
froobsaAery b ) i MY Sde j des O] Odz) N rogQpndAsy, bdsyod
yAddbapgedber ¥o _‘Il ,
(fusing A b o gHRS).q
Forecasting TV Sync Sl G
trddQaA 26b3obRYEREADsF Y LfDoacbDf RAGDG ulsOlgl sy ¢ OBF-add? T
ddzls j todzj Is Online
DAN e dyeAad advertising
Leb3nbRFEGeqda bde donr q tfrpeebof RAef ¥ systems
cqdobpnj dopdAa+r FEsjsefa y NadADf Y DA Ja f ¢
cGofrendoe dbEJdr Y onddenqdq



Programmatic TV 00Ay ccdb é€ddevi rd?*

yodrar RRAesrOwgr 0 e JAegunbhRéDb ee@d:Jo f
A dbgQersrdg yA3qQddéb sARadednsr ¥ es(dyeAa
Aebddesdagyddrnibddéddghyaad secbégnda dbsopbdd
A VFEed3lggdpongqegndynsy cAEbds ocb¢fbﬁfﬂn[jer£[to13t¢/\mﬂ¢gl(%[od






DANBO * 80 Ay

cdb

MoHuTopuHr KaMnanmii

OtuéTy,

Tracking &
Analytics

T~

1 OctezL €O Jtoj Olsdotso

Lbjerjsry Communication

Platform
[ t5dzd Is sk dac
- Campaign
z3(dodddghb Management

o

@NBO ¢q-EeAdab\b\0A

odqde b(dnonb?

/?ber c[d)mm

DAN Data

J

* DANBoO -- Dentsu Aegis Network Board - &

\ Platform

J

APIs

AdRiver MY

tfrdddad socA€e(dpr ¥

y Aao2ADF vas



